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WHAT IS KI}fABERL_EY KIDSIN gTHE KITCHEN?

Program Overview: Kimberley Kids in the Kitchen is a community-driven initiative aimed at
empowering youth through culinary education, cultural enrichment, and health promotion.
Starting with a relaunch in the Kimberley region in August 2024, the program plans to expand
to cover all regions of Western Australia.

Core Obijectives

Empowerment through Education: Provide youth across WA with the skills and knowledge to
prepare healthy, culturally inspired dishes using local ingredients.

Employment: Linking to job pathways in the hospitality and tourism industry.

Cultural Preservation and Promotion: Celebrate and preserve the diverse cultural heritage of WA
through culinary arts and medicinal value of foods.

Community Engagement and Cohesion: Foster community spirit and cohesion through regional
events and activities.

Health Promotion: Encourage healthy eating habits and nutrition awareness among youth and their
communities.

Job Pathways: The Kids in the Kitchen initiative is poised to become an annual iconic event on

Western Australia’s state culinary calendar.

Planned Expansion and Timeline:
« 2024:
o August: Program relaunch in the Kimberley as part of Taste of the Kimberley.

o Objectives: Fine-tune program structure, engage local schools and communities, establish a
successful model for replication.
« 2025:
o Target 4 regions and adapt and implement the Kimberley model in new regions, focusing on
local collaboration and ingredient sourcing.
o Mid-Year Review: Assess program impact and community feedback to refine approach.
« 2026:
o Target remaining 5 regions.
o Finalise regional adaptations, focusing on distinct cultural and culinary features.
o Continuous Feedback: Incorporate ongoing feedback into program improvements and
regional adaptations.
« 2027
o Culmination of a regional/statewide cookbook showcasing the culinary talents of participants

from all regions as well as local artworks


https://www.tasteofthekimberley.com.au/
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SPONSOI? OPPORTUNITIES & BENEFITS

Expected Outcomes:

o Increased culinary and nutritional knowledge among youth across WA.

« Strengthened community ties and increased cultural appreciation.

« Enhanced visibility and promotion of local ingredients and culinary talents.

« Establishment of a sustainable, annual event that continues to celebrate and nurture young
talent in the culinary arts across WA.

« Job pathways into hospitality and tourism industry.

« As it expands across WA, the initiative is expected to highlight the rich culinary diversity of the
state, making it a key annual event that attracts participants and spectators alike, contributing

significantly to the cultural and social fabric of the community.

This strategic plan aims to not only broaden the scope of Kids in the Kitchen program but also to
enrich the lives of youth across Western Australia by connecting them with their local cultures and

communities through the culinary arts.
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https://www.ourstateonaplate.tv/story.php?id=281&hit=1
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EVENT PARTNER
Investment $5,000

Benefits Brand Exposure:

KITCHEN _ I R b

SPONSOR OPPORTUfNITIES & BENEFITS

|

« Opportunity to have an exhibitor stand at the event

« Media wall photo opp with chefs and participants

« Prominent signage at the event
« Acknowledgement in media releases

« Verbal acknowledgement at the event

« Logo recognition on all promotional collateral -

Benefits Hospitality/Other:
« Opportunity to be ‘at event’ tasting judge

EVENT SUPPORTER
Investment $1,000 - $4,000

Benefits Brand Exposure:

print, digital, advertising

« Media wall photo opp with chefs and participants

Signage at the event
Acknowledgement in media releases

Verbal acknowledgement at the event

Logo recognition on all promotional collateral -
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print, digital, advertising
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EVENT FRIEND

Investment from $250

Benefits Brand Exposure:

« Media wall photo opp with chefs and participants
« Acknowledgement in media releases

« Verbal acknowledgement at the event

« Logo recognition on all promotional collateral

Boab fruit salad wins prize

N Rouries Wik

pete for  Jufied Hnwﬂuhudgemcur hhh mnaw. ¥, whe won the Kimbarkey Wids Kiches cooleol, o fellos
g celebrity chel Don Haraey, ©

r.|l

SPONSO _ QPPORTUNITIES &; BENEFITS

inl,co@d,Lwﬁgouﬂhcrea'jﬁve com au.

- print, digital, advertising

Kimberley Lifestyle 17

i&ﬂlberley
cook-off for Sh
young chefs Eelide

| |
| | ? i
(i



KIMBERLEY

KIDS'IN THE'
KITCHEN

tact I'lDetaiI_s

SPONSQ f_ QPPO.RTUNITIJES

Sponsorshlp Form

i
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Name

Position

Company Name

Address

Email

Mobile

Sponsor Package
All prices are exclusive of GST.

For other options please contact Down

South Creative directly via

info@downsouthcreative.com.au

Event Partner

Event Friend

Event Supporter

Payment Method

An invoice will be sent to the listed

contact upon receipt of a signed

sponsorship form.

Please email this form to:

info@downsouthcreative.com.au
Tel: +61400216026

A '"1
T : .}
1l |
.'

 info@domsouther

Terms

¢ Receipt of a sponsorship form

& Conditions

confirms your intention to sponsor

e Payment must be made within 30

days of invoice

Cancellation Policy
e Cancellation 30+ days prior to the event

will incur payment of 25% of contracted

amount

e Cancellation O-30 days prior to the event

will incur payment of 100% of the

contracted amount

e All cancellations must be made in writing

to event@southernpeaks.com.au

Signature

Date
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